Badges, Guiding Wear and Merchandise,
and Signage Guidelines

Introduction
Girlguiding has launched an updated form of its logo and branding. This short document should answer any queries
you may have about how the rebrand will affect badges, guiding wear and merchandise and signage design.

Badges
Everyone loves to get a badge, either for an achievement or as a souvenir
of an event.
Creating your own badges for local guiding events or challenges can be
a fantastic way of generating excitement, rewarding participation and
raising funds. These guidelines are intended to help you design badges
that are not just fun and attractive, but also adhere to the Girlguiding
identity guidelines and avoid potential trouble with other organisations.

Note:
Badges that do not conform to
the requirements set out below
cannot be distributed and may
need to be destroyed.

Girlguiding allows its members to make use of the organisation’s trademarked designs on locally produced guiding
products. However, in order to protect our image, we need to ensure that these designs are used responsibly.
If you ask girls to design badges, perhaps as a competition, please make sure they include all Girlguiding’s
required elements in their designs. It may help to give them a template to work with. This will avoid
disappointment later on when designs have to be altered.
You are strongly advised to seek advice on badge designs before having the badges made. The Girlguiding
Information Team can check your design for you (email bespoke@girlguiding.org.uk). This is a free service,
but please allow at least a week for it.
You could also take advantage of Girlguiding’s bespoke service for producing badges. We will check that
your design conforms to Girlguiding’s rules and get the badges made for you. For more information, see
www.girlguiding.org.uk > Members’ area > Resource library > Personalised merchandise.

Girlguiding’s requirements
Girlguiding requires that all locally produced badges have three elements on them: the trefoil, your unit or area
name, and the name of your event or challenge. We ask for these so that it is obvious at a glance that a badge
has been produced by a particular guiding area rather than being an official Girlguiding badge.
This can be important for the following reasons.
●● We want it to be clear whether a badge is part of a core programme or other initiative produced by
Girlguiding for all its members, or a local project.
●● Local events or challenges are often run in partnership with other organisations – for example to raise money
for a local charity. While we encourage this, we need to make it clear that these are not official partner
organisations of Girlguiding.
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1. Trefoil
●● All badges must include the trefoil.
●● The trefoil must be used only in Girlguiding’s blue (Pantone 2718; RGB breakdown 98R 115G 240B; CMYK
breakdown 70C 40M). Even if your badge is just for one section, you need to use the blue trefoil, not the
Promise badge in that section’s colour.
●● The trefoil may be used only in its original format; do not change it in any way or use the elements separately.
●● The trefoil must not be used as a pattern or as part of another design or picture.
●● The trefoil must not be used upside down or at an angle if at all possible.
●● The trefoil must be close to the name of the unit or area producing the badge (see below).
2. Unit or area name
All badges must show the name of the unit or area producing them, eg ‘Girlguiding AnyCounty’ or ‘1st Anytown
Guides’. Please note that all area names must include ‘Girlguiding’ before the name. Unit names should not include
‘Girlguiding’. Please do not use ‘Girlguiding’ on its own – people will think that it is an official Girlguiding badge.
If you wish to use your unit or area logo as a badge, you can create the logo for free using Girlguiding’s Online
Print Centre. Go to www.girlguiding.org.uk/opc to access the Online Print Centre logo generator.
The section name must appear in full, ie Rainbows, Brownies, Guides or The Senior Section. They should not be
abbreviated in any way. If badge designs are submitted with section names abbreviated you will be advised to
adapt your design.
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It may be tricky to fit a long area name on to a small badge, but here are some suggested ways in which it
can be done.
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Joint unit and joint area badges
Badges produced by more than one unit or area should include both or all unit or area names where possible.

Rainbows and Brownies
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3. Challenge/event name
You also need to include the name of your challenge or event, eg ‘County Camp 2013’ or ‘Woodland Challenge’.

Badges for national or international events
Sometimes groups taking part in events organised nationally by Girlguiding may wish to produce badges;
examples include GOLD or Charity Challenge teams, and UK contingents to international events. Teams will be
given specific badge design information that relates to the individual project.

Examples
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Don’t make the trefoil into a
different shape.
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Do put a white ring round
the trefoil if it is on a similar
coloured background.
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Do include the name of
your project.
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the rest of the logo.
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Do include your local area name.
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Here are some examples of the ‘dos and don’ts’ of Girlguiding badge design.

Shin e 20

Don’t use the trefoil in any
colour other than Girlguiding’s
blue.

Don’t use the Centenary sparkle
design now that the Centenary
is over.

Don’t make the trefoil into a
picture or design.

Don’t use a blue trefoil on a
white background – it should be
white on blue.
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Joint badges with Scouts
If you are producing a badge jointly with a local Scout group or area, follow the rules of both organisations.
You can find guidance about the Scouts’ branding at www.scouts.org.uk > Member resources > Fundraising,
campaigning and promoting scouting > Promoting scouting > Brand guidelines and logos, and information about
badges at www.scouts.org.uk > Member resources > Badges and awards.

Other people’s trademarks
If your challenge or event has a theme, you may want to create a badge that ties in with this. However,
you need to be careful if your theme involves any images or logos that are owned or trademarked by other
organisations. For example, if you are running a Disney-themed camp or a technology challenge you might want
a badge featuring Mickey Mouse or the Apple logo, both of which are protected trademarks.
It is really important that you do not use any copyrighted images without written permission from their owner.
If you produced badges featuring Mickey Mouse without permission from Disney, for example, you would run the
risk of being sued for infringing copyright.
It is usually best to avoid using copyrighted images altogether. But if you think it is worth applying for
permission, contact the copyright holder and explain your project to them, including this information:
●● what image you want to use, and how (include a picture)
●● how many badges you plan to produce
●● how much you will sell them for
●● what the money raised will be used for (especially if it is for a charitable purpose, including supporting the
running of your unit).
Allow plenty of time for the organisation to reply to you – at least six weeks is usual. If you don’t get a reply,
or you get a reply saying that the organisation doesn’t respond to such requests, do not assume that this
means you can go ahead. If you cannot get written permission, do not use the image – you would run the risk of
being sued.
Be aware that pictures which appear to be freely available online may actually be owned by someone. If you are
in any doubt, check.

Badge design tips
●●
●●
●●
●●

Don’t use lots of small details and colours – simple designs are the most effective.
Think about where the badge will be displayed; this could affect the size and colours.
If it will be sewn on to guiding wear tops or sashes, a badge should ideally be less than 70mm wide.
Remember that the more colours you use on your design, the more expensive it will be. Speciality threads,
such as sparkly threads or Day-Glo colours, also cost more.

Girlguiding colours
Colour is an important part of Girlguiding’s brand identity, and we have created a palette of colours that are
used across all Girlguiding materials. While we do not insist that local areas follow these colour guidelines when
designing badges, if you choose to do so your badge will be instantly recognisable as a guiding item and will help
to reinforce the organisation’s identity.
You can find more detailed information on the Girlguiding colours on pages 21 to 28 of the Girlguiding Identity
Guidelines, which are available on the website here: www.girlguiding.org.uk/brand.

Guiding wear and merchandise
Sectional guiding wear is worn by members who have made their Promise, member wear is worn by members
who have not made their Promise and casual wear is worn by all Girlguiding members.

Official guiding wear
●●
●●
●●
●●

The sectional guiding wear range has not changed.
All current guiding wear is still on brand.
Labelling with ‘Girlguiding UK’ is still acceptable. Gradually you will see labelling change to ‘Girlguiding’.
Any guiding wear produced as stock is replenished after the rebrand will contain the new Girlguiding logo on
the inside labels.
●● Only Girlguiding and licensee David Luke are permitted to produce official guiding wear.
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Bespoke guiding wear and merchandise
Girlguiding offers a bespoke merchandise service to members who wish to produce a special item of guiding
wear or merchandise for local use or for an event. Find out more at www.girlguiding.org.uk > Members’ area >
Resource library > Personalised merchandise.
This service includes a checking process to make sure that your design conforms to Girlguiding’s branding rules.
If you follow these guidelines it is likely that your design will be approved without you having to make alterations.
There are three options for logos when creating your bespoke guiding wear or merchandise. You can use one of
the following.
1. Localised Girlguiding main logo
Logos for an event must appear with a highlight (the flash below the main logo). Within the highlight should be
the location name (the level of the event) first and the event name second.

2. Localised sectional logos (used for section-specific events)
Logos for an event must appear with a highlight. Within the highlight should be the location name first and the
event name second.

3. Your own design
When creating your own design there are three elements that must be included. These are the trefoil, your unit
or area name and the event name.
The trefoil
If you are creating your own design, and are not including the sectional/area logos, then the Girlguiding trefoil
must appear in your design.
When using the trefoil, the following guidelines apply.
●● The trefoil must be used only in Girlguiding’s blue (Pantone 2718; RGB breakdown 98R 115G 240B; CMYK
breakdown 70C 40M). Even if your logo is just for one section, you need to use the blue trefoil, not the
Promise badge in that section’s colour.
●● The trefoil may be used only in its original format; do not change it in any way or use the elements
separately.
●● The trefoil must not be used as a pattern or as part of another design or picture, or as a replacement letter
in a word.
●● The trefoil must not be used upside down or at an angle.
●● The trefoil must be close to the name of the unit or area.
Unit or area name
Make sure your full unit or area name is somewhere in the design, eg 4th Anytown Guides.
Event name
If the item is being produced for an event, you must include the name of the event in your design.
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Some key points to remember are as follows.
Note:
●● Do not try to create your own local logo. Logos should be created
Only official Girlguiding
using the Online Print Centre logo generator, which you can find at
guiding wear may carry the
www.girlguiding.org.uk/opc.
main Girlguiding logo.
●● Choose the version of the logo that points inwards, towards the centre
of the item that it will appear on.
●● Once created, the logo must not be altered in any way. You may not
change the colours, shape, words or typeface. The logo must not be stretched in any way and no part of it
may be removed.
●● The logo elements (the logo panel, the trefoil, our name ‘Girlguiding’, our strapline, the logo panel border
and the highlight) may not be used separately to create a design or pattern.

Girlguiding colours
Colour is an important part of Girlguiding’s brand identity, and we have created a palette of colours that
are used across all our materials. While we do not insist that local areas follow these colour guidelines when
designing guiding wear, if you choose to do so your item will be instantly recognisable as a guiding item and will
help to reinforce the organisation’s identity.
You can find more detailed information on the Girlguiding colours on pages 21 to 28 of the Girlguiding Identity
Guidelines, which are available on the website here: www.girlguiding.org.uk/brand.

Signage
These guidelines have been introduced to create a professional, recognisable identity on all Girlguiding signage,
from national to local level. Please share these guidelines with whoever is designing your signage.
We recognise that the size and shape of signage will be dependent on the building or venue where it is being
used; however, we have developed these guidelines based on real-life examples of signage used across the
guiding Country and Region offices to give a general impression of how signage should look.

Standard signage guidelines

Location District Headquarters

[please

●● The full logo should be used on signage wherever possible. This includes all the elements: the logo panel,
the trefoil, our name ‘Girlguiding’, our strapline, the logo panel border and the highlight.
insert as an example on p8]
●● The Girlguiding logo should always point inwards when on a[please
sign,
banner or vehicle.
Location
Headquarters
●● The full
logo shouldDistrict
be accompanied
by any text that is required (as per these examples).

[please insert as an example on p7]

Location District Headquarters

[please insert as an example on p7]

2.5 x 10m

Location District Headquarters

2.5 x 10m

●● This text can replicate the location name shown in the accompanying logo.
[please insert as an example on p7]

[please insert as an example on p7]

8ft x 3ft

MEETING PLACE
1st Location name Guides
2nd Location name Brownies
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●● Any text used on signage alongside the logo should use the official Girlguiding typeface (Trebuchet).
●● The raspberry highlight should be used to personalise the Girlguiding logo to your local area. Logos can be
personalised via the Online Print Centre; go to www.girlguiding.org.uk/opc.
●● If multiple units meet in one place, then a logo that incorporates all of these units should be used –
for example, the relevant District logo that represents these units.
●● The logo must be used only in the official Girlguiding colours.
●● The logo must not be distorted.
●● The logo shape must not be altered.
●● The typeface must not be altered.
●● No part of the logo should be removed.
●● The logo layout must not be altered.
●● Please don’t scale up jpeg files so that the pixels become visible and create rough edges.
For further details on each of these points, please refer to the Girlguiding Identity Guidelines on the website.

Signage on which the logo cannot feasibly be used
●● Where the size or shape of signage would make the logo very small, signage can use freeform text rather
than the logo.

Location District Headquarters

[please insert as an example on p8]

●● If the full logo cannot be used because of unusual
shape/space
restrictions,
the trefoil can be used alongside
[please
insert as an example
on p7]
any text required.
Location District Headquarters
2.5 x 10m
●● The trefoil must appear only once on signage where the logo is not being used.
●● The trefoil shape cannot be changed.
●● The trefoil cannot be used as a replacement letter.
●● The trefoil colour must not be altered.

Creating signage in unusual materials
If you are creating signage in a material that will not enable the Girlguiding colours to be used (wood,
metal etc),
be on
reproduced
in the natural colour of the relevant material. 8ft x 3ft
[pleasethe
insertlogo
as ancan
example
p7]
Signage made in unusual materials should still follow all other signage guidelines set out above.

Banners
To make it even easier to create branded banners, we have made a range of banner templates, which are
available on the Online Print Centre. These allow you to create on-brand banners targeted to your local area in a
matter of minutes. To view the full range of banners, go to www.girlguiding.org.uk/opc. If the banners available
on the Online Print Centre do not meet your requirements, please use the following guidelines when creating
your own banners.

MEETING PLACE
1st Location name Guides
2nd Location name Brownies
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An example of one of the
banners available from our
Online Print Centre.

●● The full logo should be used on all banners. This includes all the elements: the logo panel, the trefoil,
our name ‘Girlguiding’, our strapline, the logo panel border and the highlight.
●● The Girlguiding logo should always point inwards.
●● Multiple logos can appear on a banner – all logos should point to the centre of the banner.
●● Any text used on the banner alongside the logo should use the official Girlguiding typeface (Trebuchet).
●● The logo must be used only in Girlguiding’s official colours.
●● The logo must not be distorted.
●● The logo shape must not be altered.
●● The typeface must not be altered.
●● No part of the logo should be removed.
●● The logo layout must not be altered.
●● Please don’t scale up jpeg files so that the pixels become visible and create rough edges.
●● Any photos used on the banner should adhere to the Girlguiding photography brief.
●● Girlguiding brand elements can be used on the banner – these include shaped boxes and shaped borders.
●● The Girlguiding brand elements should not be altered in any way.
For further details on each of these points, please refer to the Girlguiding Identity Guidelines on the website.

More information
Full details of how to use Girlguiding’s personalised merchandise service can be found at www.girlguiding.org.uk
> Members’ area > Resource library > Personalised merchandise.
For further information on how to use Girlguiding’s logos, branding and colours, please refer to the
Girlguiding Identity Guidelines, available at www.girlguiding.org.uk/brand.
To access the Online Print Centre, visit www.girlguiding.org.uk/opc.
For any questions on branding, please contact the Girlguiding Marketing Team at
brandingmatters@girlguiding.org.uk.
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